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	A product positioning strategy is one of the critical marketing initiatives to consider when introducing or re-introducing new products or services in the market. By having a product positioning strategy, customers can be able to differentiate the qualities of the products and services from the consumers. A good product positioning strategy resonates with the values and criteria that customers use when making purchasing decisions. Also, it establishes the unique characteristics of the product, services, or company. Lastly, a good product positioning strategy should differentiate the products and services from the competitors. For my final project, I intend to apply the product positioning strategies in a coffee shop. The aim is to enhance the customers experience through the services offered in serving coffee.
           The idea is to make the customers have a unique and satisfying experience than the rest of the coffee shops around.  The positioning strategy aims to focus on the values that target customers have towards coffee and the type of service. Second, it focuses on the benefits of the coffee and the preferable time to have coffee. The strategies are to be put in place after having a good understanding of how the market operates and the factors that push customers into buying coffee. The positioning concept will be tested by the feedback given by customers about the product and the experience. Second, the profit trend will indicate how successful are the strategies. The growth of profits will indicate the success of the strategies.
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